
Corporate Social Responsibility
Hugh James has a strong tradition of Corporate Social Responsibility (CSR) and we see it as an integral part of how we do business.

Hugh James believes that building good relationships with employees, suppliers and society will guarantee long term success
At Hugh James Corporate Social Responsibility is closely linked with sustainable development and we consider, wherever possible, making decisions based on social and environmental factors as well as financial and economic ones.  Hugh James believes that we have a duty to all our stakeholders in all aspects of our business.  We are not looking at short, financial terms when developing our strategy but long term relationships with all our stakeholders.  

Our objective is to ensure our CSR policy is deeply ingrained within the firm so that the employees understand and implement the firm values directly.  

We have based our CSR policy on the 3 Cs:

· client (internal and external)

· culture and 

· community

Everything we do depends on the people who work in our organisation.  The core of our success is based on commitment, expertise and trust for every individual.  We want our clients to co-operate with us, not just for the services we provide but also because they have confidence and trust in us.  We want them to have confidence in our ability to continue to develop and support them in the future and we want them to feel comfortable in being associated with the Hugh James brand.  

An employee’s most important contribution to Hugh James is wholehearted commitment, being prepared to give that little extra, to understand the client’s needs, to strive towards the optimum solution and to contribute to a positive working environment.  

Each person who comes into contact with Hugh James should not only be met with respect but feel that they are respected.  Everyone should feel that they are working towards a common goal through information and discussion and that in so doing, they are contributing towards the overall development of the firm.  It is important at Hugh James that business life and corporate social responsibility go hand in hand.  

By involving the entire firm the Board, group management, suppliers and employees, this policy becomes more than a mandate and a document.  Everyone who comes into contact with Hugh James shoulders part of the responsibility and has the opportunity to influence the evolution of the CSR policy.  

As an employee or consultant the task is to be aware of this corporate social responsibility programme and participate in its development. 

A manager has a responsibility for the future survival and development of CSR issues within his or her department.  He or she is also the most important sounding board for the employees and shall bring up CSR issues in the recurring appraisal meetings with them.  

Hugh James’ marketing and business development formulates suitable information and communication tools to stimulate debate and development.  

The policy is measured and is periodically sent from the business development department to the Board of Management to review its progress and development. 


